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Ethic - "1. The philosophy of morals; ethics: now in revived use by some philosophical writers instead of ethics. 2. The standard of character set up by any race or nation." 
Ethics - "1. the study and philosophy of human conduct, with emphasis on the determination of right and wrong 2. the basic principles of right action 3. a work or treatise on morals" 

Funk & Wagnall’s New Practical Standard Dictionary, Funk & Wagnall’s Company, New York and London, 1946 
Ethic - "1. a body of moral principles or values." 
Ethics - "1. a system of moral principles. 2. the rules of conduct recognized in respect to a particular class of human actions or a particular group or culture. 3. moral principles of an individual. 4. the branch of philosophy dealing with values relating to human conduct with respect to the rightness and wrongness of certain actions and to the goodness and badness of the motives and ends of such actions." 

The Random House College Dictionary, Revised Edition, Random House, Inc., New York, New York, 1988 
When dealing with the Internet, the World Wide Web and email, there are a number of issues in both personal and business communication. The wide variety of ethical issues has spilled into the legal area and many approaches are being furiously debated in the world of government and business. 

The issues are: 

OFFENSIVE OR ABUSIVE EMAIL 
As with other forms of communication, hate mail or nasty letters or hang-up phone calls, offensive email is disconcerting. Often, this problem can be resolved by talking with a system administrator or your Internet service provider. You can also contact the ISP of the sender of the email, or in extreme cases, the local law enforcement agency. People have been arrested and jailed for making threats via email. 

LIBEL 
If someone posts slanderous or libelous remarks in a public forum, such as a Usenet newsgroup or bulletin board or other network, the person being libeled or slandered does have some recourse. However, there are two ways of looking at this – first, if someone harasses you by telephone, you have no recourse to the telephone company. However, television and radio stations are responsible for the content of their advertising and programming. 

SPAM 
Of all the ways of using the Web, spam is perhaps the most pervasive and annoying. Spam is junk mail via email, that is, unsolicited commercial email. In addition to being very annoying, it can also slow other traffic on the net and is becoming costly to the recipient. While anti-spam laws are being passed, spam is still flooding our email boxes. 

POP-UPS 
Annoyingly pervasive on the advertising scene are pop-ups or pop-unders. These are small ads that cover a web site in an additional window to get the attention of the user. Pop-unders are ads that stay on the screen even after you have closed the browser and must be clicked to make them go away. There are free programs available on the Internet to combat these pests, however, as soon as one company writes a program to stop them, the advertisers will figure out a new way to display their information. 

